Cultivating a Culture of
Generosity This Easter
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Today’s Presenter

Ben Keeney | Director of Product Marketing - Vanco
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Reflection on Easter
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Lent And Easter Reflection: Abundant Love,

Bountiful Generosity

1John 3:16-18

We know love by this, that he laid down his life for us
and we ought to lay down our lives for one another.
How does God's love abide in anyone who has the
world’'s goods and sees a brother or sister in need
and yet refuses help? Little children, let us love, not in
word or speech, but in truth and action.

2 Corinthians 9:6-8

The point is this: the one who sows sparingly will also
reap sparingly, and the one who sows bountifully will
also reap bountifully. Each of you must give as you
have made up your mind, not reluctantly or under
compulsion, for God loves a cheerful giver. And God is
able to provide you with every blessing in
abundance, so that by always having enough of
everything, you may share abundantly in every good
work.

& vanco



Evolving Giving Preferences
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Giving Preferences Have Evolved

In less than a decade churchgoers are...

4 X 3X

3X

more likely to more likely to more likely to
give via recurring give via give via texting
electronic smartphone app

contributions

2o O,
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eGivers Are More Active In Church

713% 43% 27%

more likely to more likely to more likely to
attend church attend volunteer
weekly fundraisers
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Making Giving Automatic
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% of Recurring Donors by Size

% of Donors with Recurring Donations

See How Your Church Compares

Insight: Mid-Sized churches have the highest percentage of recurring donors, likely pointing to an
increased ability for churches to connect deeply with members to inspire generosity.

25%

1% 22%

100-199 200-229 300-329 400-499

- Avg Donation Volume Per Donor
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Recurring Givers Donate 2X More
Than One-Time Donors

A comparison of annual donation value:

Recu rring Givers vs Non-Recu rring Total annual donations for donors with recurring
gifts vs donors without recurring gifts

+153.6%
+125.7% AL +120.7%
$2,789

1-99 100-499 500-999 1000-9999 1000+ Total

. $/non recurring donor . $/recurring donor
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" Connected Giving
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Make Your Story Come Alive
with Deeper Connection

Tell
Your Story

'
Enable deeper connection through
Share enhanced communication
Your Story of your mission, increased
engagement with your content,
actionable insights for your

community, and a foundation of
financial stewardship.

Gain
Insight

Generosity ©&vanco
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Storytelling
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Tell Your Story

'
Share

Your Story

Gain
Insight

Building connections

between your donors
and your causes

Foster
Generosity
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Directed Giving Is On The Rise

38% of churchgoers prefer to give to a specific

church fund as opposed to a general fund, a 46%
increase from 2017.

Preference for directed giving has nearly
doubled among 45-54-year-olds from 2020-2022
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Most Popular Giving Tile
Categories

General/Tithe/Offerings 27,007
Missions/Outreach 24,362
Capital/Building

Holiday
Youth/Children
Memorial “857 In addition to the general
Altar/Flowers 3,701 category, missions and
Food Ministry [l 3,419 outreach, capital projects,
Denomination [l 2,652 and holiday related giving
Events [l 2,454 are the most popular
Scholarship/Education [l 2378 categories for Vanco clients.
Pledge 2,065
Music 2,001
Fundraiser 1,907
Clergy/Staff 1,891
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Telling a Strong Story

+ |dentify the audience to make a specific ask

« Explain ‘the why’' and make an emotional
connection

 |f possible, introduce imagery through
pictures and/or video

« Tell your story on multiple channels
« Website
* Sunday service
Bulletin
* Announcements
* Social media
Email

* Follow-up and share the results
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Social Sharing

RRRRRRRRRRRRRRRRRRRRRRRRRRRRR



Tell
Your Story

Gain
Insight

@
Share v

Your Story

Increase

engagement through
social channels

Foster
Generosity
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Capturing Attention: The Power of Social Sharing

 The average attention span has dropped
from 2 minutes and 42 seconds to
between 9 to 30 seconds.

* 55% of people who engage with nonprofits
on social media end up taking some sort of
action. 59% of those people donate
money.

* 46% of churches say that using social

media is their most effective method of
outreach.

https://nonprofitssource.com/online-giving-statistics/social-media/ a va I lCO



https://nonprofitssource.com/online-giving-statistics/social-media/

Content + Reach = Growth & Engagement

Facebook Reach

e Rely on individualsto directly visit your
Facebook page.

e Must pay for visibility
e Organicreach limited to 2% to 5%

e 60 to 140 is the usual range for 2700 followers

facebook

Vanco
2.6K likes « 2.7K followers
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YouTube

2.7 billion monthly active users

Users spend 48.7 minutes on the
platform per day

Offers a lot of free access to publishers

It is the second largest search enginein
the U.S.

YouTube quarterly users 2010 to 2023 (mm)

Users (mm)
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Creating Engaging Content with Your Existing Team

e Utilize Free Content

e Free Social Media Kit
e 250 Social media posts
e Church social media
strategy guide
e Seasonal images

© 2025 VANCO. ALL RIGHTS RESERVED

250+ Free Church
Social Media Posts
to Maximize Your
Presence

Church Social
Media Strategy & "
Guide .



https://www.vancopayments.com/egiving/asset-social-media-strategy-guide-for-churches

Fostering Generosity
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Tell
Your Story

Share
Your Story

Gain
Insight

v

Make the path to
giving easy

Foster
Generosity
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Engage with your website

* Think of your website as an extension of
your church lobby

* Be a visitor to your own website
 What is your first impression?
* |s it easy for new visitors to learn you?
« Service times?
« Upcoming events?
* What missions you support?
« How can they get involved?
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VANCO VALLEY

COMMUNITY CHURCH ABOUT UsS MISSIONS GIVING COMMUNICATIONS WORSHIP EVENTS CONTACT

WELCOME TO
ONTACT US

VANCO VALLEY

vilable 24/7 for urgent after-hours

COMMUNITY CHURCH

5.856.1516

5600 American Blvd W. | Suite 400
Bloomington, MN 55437

cs@vancopayments.com




Drive engag

© vonco Valley Church

Vanco Valley Community Church

Sunday Offertory

Welcome! Vanco Valley Community Church offers
members and visitors an easy and convenient way
1o support us.

Food Shelf Donations

Our food shelfis one of the mony resources Vonco
Valley Community Church offers to serve our
community. One way you can support these efforts
is by contributing financially.

Altar flowers
Purchase your oltar flowers in honor of your loved
ones today.

Vacation Bible School
Scholarships

Help to sponsor o child at Vocotion Bible school this
‘summer, We are forever grateful for our memt

SignUp  Login 87 Basket

A Share

40 Days of Giving

40 Days of Giving
Join Vanco Valley in our dedication to 40 days of
giving this season.

Playground Fund

Join us in rolsing money for our sister school, Vonco
Volley Elementary wha is in need of a new
playground set for their elementary school.

ement with your giving page

Use compelling imagery

Explain the goal of each
fund

Post prior year metrics

Provide ways to get involved
outside of donations
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Tell
Your Story

Share
Your Story

v

Utilize actionable
insights to drive
outreach and strategy

Foster
Generosity
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Using Data to Drive Outreach

Overall Health Giving Trends Donor Insights
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X Q Scheduled Giving & Fee Analysis ~ (@ PUBLISHED ~ | @

Fund

Scheduled Donations

Select values

Tracking and Forecasting Recurring Donations.

Upcoming in July Scheduled Donation Volume (Mon - Sun) This Week Next Week $35.9k is scheduled from 07/15/24 - 07/21/24.
S121k —
S10k
$6.53k
$5.42k $591k
§5k
$3.17k
$1.62k
Expected in August 0 I
Monday Tuesday Wednesday Thursday Friday Saturday Sunday
Scheduled Donation Volume (Next 6 Weeks)
S40k $37.7k $36.4K $36.8k
$33.8k
$31.5k
$30K 528.4k
. 520K
Expected in the Next 6 Weeks
k $10k
207 s
s0 |
07/07/2024 07/14/2024 07/21/2024 07/28/2024 08/04/2024 08/11/2024 08/18/2024
Week of w
Scheduled Giving = Fee Analysis - o
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Donor Churn = ( @ PUBLISHED ~ @ Explore

Donor Churn

Churn Timeframe (Months) Fund
*Members are currently defined as churned if their last donation was 6 - 12 months ago (07/08/2023 - 01/08/2024)
6 -12 Select values -

Churn Rate Donors Lost Donors Gained Net Donors

30% -2.32k 1.83k -490

Est Churn Volume Loss @ Churned Donors Churned Donors by Account Age
S 2 5 2 M Memberid ~ Member Name ~ Member Email ~ Member Since ~  Last Donation Date ~ EstLoss |=
. 53840790 Demo User y@vanco.com 11/12/2023 11/13/2023 5298k 6-12Manths
53958006 Demo User 11/21/2023 11/30/2023 $177k
41407465 Demo User 02/24/2021 10/31/2023 $97 2k
53197046 Demo User 09/22/2023 09/23/2023 3578k 1-2Years
52016264 Demo User 08/31/2023 10/01/2023 3487k
New Donors Volume Gain _ . e . "
53795652 Demo User 1/08/2023 11/09/2023 548 4K
52190478 Demo User 06/29/2023 07/14/2023 3303k 2-3 Years
S 1 44 M 53337425 Demo User 10/03/2023 10/12/2023 $30K
49998808 Demo User 01/12/2023 08/01/2023 $23.2k
52005938 Demo User 06/12/2023 07/17/2023 $20.6k 3.5 Vears
52262530 Demo User 7/12/2023 $20.2k
20645631 Demo User 09/18/2016 07/16/2023 $20.2k
Est Volume Change New vs Churned 52264522 Demo User 07/06/2023 07/10/2023 $18k 510 Vears
52204108 Demo User 07/01/2023 07/09/2023 $17.0k
-S 1 . 0 7 M 52210292 Demo User 07/01/2023 07/14/2023 $15.8k
52192060 Demo User 06/30/2023 07/10/2023 $15.2k -
15983361 Demo User 01/05/2015 08/11/2023 $143k
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Giving Changes ~ (® PUBLISHED ~ ) @ Explore

Comparison Period Date Range ™ Fund Page Members Per Page

G IVI n g C ha n ges 365 Days L Select values v @ 1 - @ % 20

Tracking & understanding shifts in donations

Average Giving Increase Total Giving Increase Increased Donor Contributions

Net Giving Change @

$1.37k $146k $2.15M 1,569

-$1.2k Average Giving Decrease -$2M Giving Decrease 1,549 Decreased Donor Contributions

Giving Decreases #1-10 Giving Increases #1-10

Demo User #84640  Bevli 3 Demo User #81866

Demo User #45631 Demo User #50009

Demo User #18767 Demo User #25199
Demo User #83361 Demo User #11714 _

Dema User #98808 Demao User #39762

E
g

Demo User #38988 Demo User #59515
Demo User #92314 Demo User #03916 ‘
Demo User #63917 Demo User #66171 -
Demo User #92111 Demo User #08832 ‘
Demo User #86853 Demo User #91203 ‘
v
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Vanco Giving Platform

& vanco voltey Church SignUp Login & Bosket

Vanco Valley Community Church A Share

Explore our Content

Fir! s withis 0B Gur Vied ¢EAtent 1 Matkh the topi of Quottion you s6orch.

Sunday Offertory Young Adult Mission Trip 40 Days of Giving
Welcomel Vanco Volley Community Church offers HEIp SUPPOr Qo YO RIGP traveing this Join Voaco Valley kn our dedication 10 40 doys of
way ing, giving this season.
theseinnced

(- ™y,
e o imd
Wacation Bible School Playground Fund

Scholarships Join us in raising money for our sister school, Vonco.
Velley Elementory who is in need of a new

Janusry 28,3024 sy :
Comeminty Church Help to sponsor o chikd ot Vacation Bible schoal this

Signup

Signup

Janusey 16,2024 Senvice] Vanco Vasey

Elevate Your Community’s Experience through
Effortless Giving, Enhanced Engagement

e o 0o 0 0 0 0 P "////
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Donor Experience
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The Vanco Giving Platform

Giving Module
Secure, flexible, expanding digital
payment solution.

Reporting and Insights
Visual, actionable reports and
insights about what's working and
where to grow.
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Connection

o

Partnership

Insights

Donor Communication
Connect more deeply to members
and the larger community with
opportunities to forward your
ministry.

Partnership
Support and ideas from Vanco and
our specialized partners.
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Resources to help you drive growth

The Definitive Guide E/ | ﬁ "
to Churchgoer Giving: Giving Index

Key trends in online giving, EVERY GIVING

attendance and engagement

Donor Appreciation

Acknowledging Generosity:

Innovative Approaches
to Donor Recognition

LETTER YOUR
CHURCH I'EEDS

VANCO

Church Giving

Benchmarked i
/ _ Insights from AT
: : 25,000 Churches

)
- il

&vanco

Giving Letters

Giving Study

VANCO
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https://www.vancopayments.com/as-vanco-faith-combined-asset-church-stats
https://www.vancopayments.com/egiving/asset-the-definitive-churchgoer-giving-study
https://www.vancopayments.com/egiving/asset-every-giving-letter-your-church-needs
https://www.vancopayments.com/egiving/asset-acknowledging-generosity-innovative-approaches-to-donor-recognition
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