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Cultivating a Culture of 
Generosity This Easter
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Agenda

• Seasonal Reflections
• Evolving Giving Preferences
• Making Giving Automatic
• Connected Giving Experience

• Powerful Tools
• Practical Plan For Generosity

• Questions
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Ben Keeney | Director of Product Marketing - Vanco

Today’s Presenter
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Reflection on Easter
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Lent And Easter Reflection: Abundant Love, 
Bountiful Generosity

1 John 3:16-18
We know love by this, that he laid down his life for us 
and we ought to lay down our lives for one another. 
How does God’s love abide in anyone who has the 
world’s goods and sees a brother or sister in need 

and yet refuses help? Little children, let us love, not in 
word or speech, but in truth and action.

2 Corinthians 9:6-8
The point is this: the one who sows sparingly will also 
reap sparingly, and the one who sows bountifully will 

also reap bountifully. Each of you must give as you 
have made up your mind, not reluctantly or under 

compulsion, for God loves a cheerful giver. And God is 
able to provide you with every blessing in 

abundance, so that by always having enough of 
everything, you may share abundantly in every good 

work.



©  2 0 2 5  V A N C O .  A L L  R I G H T S  R E S E R V E D .

Evolving Giving Preferences
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In less than a decade churchgoers are…

Giving Preferences Have Evolved

more likely to 
give via recurring 

electronic 
contributions

more likely to 
give via 

smartphone app 

more likely to 
give via texting
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eGivers Are More Active In Church

more likely to 
attend church 

weekly

more likely to 
attend 

fundraisers

more likely to 
volunteer



©  2 0 2 5  V A N C O .  A L L  R I G H T S  R E S E R V E D .

Making Giving Automatic
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% of Recurring Donors by Size
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Recurring Givers Donate 2X More 
Than One-Time Donors
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Connected Giving
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Enable deeper connection through 
enhanced communication 
of your mission, increased 
engagement with your content, 
actionable insights for your 
community, and a foundation of 
financial stewardship. 

Foster 
Generosity

Gain 
Insight

Share 
Your Story

Tell 
Your Story
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Storytelling
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Building connections 
between your donors 
and your causes

Foster 
Generosity

Gain 
Insight

Share 
Your Story

Tell Your Story
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Directed Giving Is On The Rise

38% of churchgoers prefer to give to a specific 
church fund as opposed to a general fund, a 46% 
increase from 2017.

Preference for directed giving has nearly 
doubled among 45–54-year-olds from 2020-2022
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Most Popular Giving Tile 
Categories

In addition to the general 
category, missions and 
outreach, capital projects, 
and holiday related giving 
are the most popular 
categories for Vanco clients.
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Telling a Strong Story
• Identify the audience to make a specific ask
• Explain ‘the why’ and make an emotional 

connection
• If possible, introduce imagery through 

pictures and/or video
• Tell your story on multiple channels

• Website
• Sunday service
• Bulletin
• Announcements
• Social media
• Email

• Follow-up and share the results
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Social Sharing
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Increase 
engagement through 
social channels

Foster 
Generosity

Gain 
Insight

Share 
Your Story

Tell 
Your Story
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Capturing Attention: The Power of Social Sharing

• The average attention span has dropped 
from 2 minutes and 42 seconds to 
between 9 to 30 seconds.

• 55% of people who engage with nonprofits 
on social media end up taking some sort of 
action.  59% of those people donate 
money.

• 46% of churches say that using social 
media is their most effective method of 
outreach.

https://nonprofitssource.com/online-giving-statistics/social-media/ 

https://nonprofitssource.com/online-giving-statistics/social-media/
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Content + Reach = Growth & Engagement
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• Utilize Free Content
• Free Social Media Kit

• 250 Social media posts
• Church social media 

strategy guide
• Seasonal images

Creating Engaging Content with Your Existing Team

https://www.vancopayments.com/egiving/asset-social-media-strategy-guide-for-churches
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Fostering Generosity
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Make the path to 
giving easy

Foster 
Generosity

Gain 
Insight

Share 
Your Story

Tell 
Your Story
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Engage with your website

• Think of your website as an extension of 
your church lobby

• Be a visitor to your own website
• What is your first impression?
• Is it easy for new visitors to learn you?

• Service times?
• Upcoming events?
• What missions you support?
• How can they get involved?
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Drive engagement with your giving page

• Use compelling imagery

• Explain the goal of each 
fund

• Post prior year metrics

• Provide ways to get involved 
outside of donations
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Utilize actionable 
insights to drive 
outreach and strategy

Foster 
Generosity

Gain 
Insight

Share 
Your Story

Tell 
Your Story
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Using Data to Drive Outreach 

Overall Health Giving Trends Donor Insights
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Elevate Your Community’s Experience through 
Effortless Giving, Enhanced Engagement
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Donor Experience
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Your Partner in Growing Generosity Through Connected Giving

Donor Communication
Connect more deeply to members 
and the larger community with 
opportunities to forward your 
ministry.

Partnership
Support and ideas from Vanco and 
our specialized partners.

Giving Module
Secure, flexible, expanding digital 
payment solution.

Reporting and Insights
Visual, actionable reports and 
insights about what's working and 
where to grow.

Giving Connection

Insights Partnership
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Resources to help you drive growth 

Giving Index

Giving Study
Giving Letters

Donor Appreciation

https://www.vancopayments.com/as-vanco-faith-combined-asset-church-stats
https://www.vancopayments.com/egiving/asset-the-definitive-churchgoer-giving-study
https://www.vancopayments.com/egiving/asset-every-giving-letter-your-church-needs
https://www.vancopayments.com/egiving/asset-acknowledging-generosity-innovative-approaches-to-donor-recognition
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Questions
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Thank You!
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